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In the recruitment industry companies try to reach a wide range of candidates and clients 
via different digital sources. One of the most popular advertising forms for recruitment 
agencies are job boards. However, the value of their own business websites is often 
dismissed. Recruitment companies quite often don’t monitor online visitors’ behaviour 
and they might not realise how many potential leads they might have missed each month. 

Wave had a look at website metrics from a range of different recruitment agency websites. 
We prepared a benchmark report to show the average performance of all analysed career 
sites. The report includes the annual website visits’ trend, user’s engagement, channels 
they come from and whether users are more likely to view the content from a smartphone 
or a desktop device.

Introduction
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Online visits trend

The online visits trend is based on the average number of sessions per month. It shows 
how many users view the recruitment website each month. It indicates the number of 
potential clients and candidates the company can reach.
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The popularity in the recruitment process is all year round and according to our data, on 
average the recruitment website gets over 6700 visits per month. 

The traffic trend has its spike at the beginning of the year and the main drop usually 
happens in December.

From February till August there is a relatively stable trend without any major changes 
in the number of web visits. Then, in the autumn, it is a time when jobseekers and 
employers are more active and access the website more often.
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How do users find the recruitment website?

Our study shows that organic search plays a major role in attracting visitors to the site. 
Nearly 60% of visits from analysed websites come from organic channel, which represents 
the traffic, where users type keywords in a browser and then click on the website link from 
the search results.
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Nearly 20% of analysed users access recruitment websites through direct traffic, which 
usually represents visits where users are already familiar with the brand name and they 
go directly to the website.

Paid campaigns also play a significant role in a user’s acquisition process and both paid 
search and display channels generate around 10% of all visits.
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Users engagement

Online user’s engagement can be measured by looking at the metrics that indicate how 
long a user stay on a website. It helps to indentify whether they read the content. 
Looking at the bounce rate allows us to distinguish whether visitors interact with the site 
by viewing other pages or clicking on the call-to-action.

Our benchmark analysis revealed that the average bounce rate for all analysed 
recruitment websites is 46%. It means that 54% of users leave the site without further 
engagement. From all analysed data, users who stay on a recruitment website spend on 
average nearly 2 min.

We also had a look at the frequency and recency metrics. The table below shows the 
number of days that have passed since a user’s previous visit. A new visitor on the website 
will have a value 0 in the ‘days since last session’ column. The same will apply for a user 
who returns to the site once or more within the same day.

From all analysed recruitment websites, 87% of their users usually visit a website 
within a day and they don’t come back after that. 8% of them access the website again 
within a week and only 2% came back again after a month.
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Visits by device type

Although other studies show that browsing from mobile devices is more popular, the 
majority of analysed recruitment websites’ users still prefer to use desktops for browsing 
the content of the site.
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However, it is worth mentioning that having a mobile friendly website is one of the factors 
considered by Google that has a significant impact in the search results. It is also known 
that having a website easy to navigate form devices of smaller screen size improves user 
experience and online conversion rate.
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Devices used for job searches

Our further study shows that jobseekers still prefer  
to use mobile devices for job hunting. 

However, it might vary for different recruitment 
industries. Below are presented some of key phrases 
used by jobseekers and the% of device usage.

Although the majority of analysed keywords are 
performed from smartphones and tablets, some job 
categories such as the ‘software development’ is still 
more popular from a desktop.

48.8% 52.1% 51.6%

43.4% 39.5% 37.4%

7.8% 8.4% 11%

50.7% 71.9% 48.1%

39.4% 21.9% 42.2%

9.9% 6.2% 9.7%

49.2%

38.1%

12.7%

Jobs in London Jobs in Manchester Jobs in Reading

Customer Service jobs Software Development jobs Banking jobs

Construction jobs

72017 | Wave RS



Summary

A business website for a recruitment agency can become a valuable tool in a talent 
acquisition process, if it is properly maintain and optimised. According to our data, a 
recruitment company gains on average 6700 visits each month from potential candidates 
and clients.

Paid campaigns that target related keyword searches generate around 10% of analysed 
web visits. This advertising method might be a good form of investment if your website 
is well optimised and brings conversions (for example, job application or new vacancy 
submissions).

Our user engagement analysis shows that more than half of visitors usually don’t interact 
with the recruitment website and only a fewer percentage of people who access 
the website is keen to return another day.

Despite a recent growth of mobile usage and mobile searches, desktop still dominates 
for our analysed recruitment agency websites. It might be impacted by the fact that 
candidates prefer to write their resume on a bigger screen and companies looking 
for employees usually use office computers to contact or submit a vacancy.
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Need help with planning 
your recruitment strategy?
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